
01624 622233 www.kcfoods.online orders@kcfoods.im
6-7 Hills Meadow, Douglas, Isle of Man IM1 5EA 

E & OE - All prices subject to VAT where applicable. All offers subject to availability. Errors and omissions excepted. Varieties as stocked where applicable.

PROMOTION 9
16TH JUNE TO 6TH JULY 2025

BUY FOR £27.99 : 29% POR
RSP 99P : UNIT 58P

Cadbury Wispa Gold 48G
Cadbury Boost 48.5G
Cadbury Crunchie 40G
Cadbury Twirl 43G
Cadbury Double Decker 54.5G
Cadbury Wispa 36G
Cadbury Twirl Orange 43G
Cadbury Twirl White 43G

£7.39 : 37% POR : RETAIL AT  £ 1.00 PM : UNIT 53P : 14 X 70G116G

QUIDZIN : PRICE MARK PACKS
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2 SUGRO THE FUTURE OF WHOLESALE

£19.79 : 21% POR
RSP. £1.50 PM : UNIT 99 P : 20 X 71G80G

EVERY DAY LOW PRICES : PRICE MARK PACKS 

£15.99 : 20% POR
RSP. £1.50 PM : UNIT £1.00 : 16 X 70G82G

EVERY DAY LOW PRICES : PRICE MARK PACKS 

£10.59 : 25% POR
RSP. £1.69 PM : UNIT £1.06 : 10 X 85G

EVERY DAY LOW PRICES : PRICE MARK PACKS 
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£23.79 : 21% POR
RSP. £ 1.50 PM : UNIT 99P : 24 X 100G135G

PRICE MARK PACKS 

£8.19 : 27% POR
RSP. £1.35 PM : UNIT 82 P : 10 X 130G

EVERY DAY LOW PRICES : PRICE MARK PACKS 

£7.39 : 29% POR
RSP. £1.25 PM : UNIT 74 P : 10 X 114G/120G

EVERY DAY LOW PRICES : PRICE MARK PACKS
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4 SUGRO THE FUTURE OF WHOLESALE

£4.79 : 23% POR
RSP. £1.25 PM : UNIT 80P : 6 X 80G

PRICE MARK PACKS

£13.19 : 26% POR
RSP. £1.49 PM : UNIT £1.10 : 12 X 110G

PRICE MARK PACKS : ZERO VAT

£18.49 : 34% POR
RSP. £2.25 PM : UNIT £1.23 : 15 X 250G266G

PRICE MARK PACKS

£7.19 : 37% POR
RSP. £1.15 : UNIT 60 P : 12 X 100G

*** NEW NEW NEW ***

£7.19 : 37% POR
RSP. £1.15 PM : UNIT 60 P : 12 X 100G110G

*** NEW *** : PRICE MARK PACKS
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£13.19 : 37% POR
RSP. £1.25 PM : UNIT 66 P : 20 X 70G

PRICE MARK PACKS

£14.19 : 37% POR
RSP. 85 P : UNIT 44 P : 32 X 34G

£13.19 : 37% POR
RSP. £1.25 PM : UNIT 66 P : 20 X 60G

PRICE MARK PACKS

£15.59 : 38% POR
RSP. £1.25 PM : UNIT 78P : 20 X 65G

PRICE MARK PACKS : ZERO VAT

£11.59 : 38% POR
RSP. £1.25 PM : UNIT 77P : 15 X 70G

PRICE MARK PACKS : ZERO VAT

£14.99 : 38% POR
RSP. £1.35 PM : UNIT 83P : 18 X 70G

PRICE MARK PACKS : ZERO VAT : NEW
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6 SUGRO THE FUTURE OF WHOLESALE

£13.19 : 37% POR : RSP. £1.25 PM : UNIT 66 P : 20 X 70G

STOCK UP TODAY!
13703_Sugro Space Raiders_Trade_HP_V1.indd   1 12/05/2025   11:26

£12.59 : 38% POR
RSP. £1.35 PM : UNIT 70P : 18 X 70G

*** NEW *** : PRICE MARK PACKS

£13.79 : 58% POR
RSP. £1.09 : UNIT 46P : 30 X 45G

EVERY DAY LOW PRICES : ZERO VAT
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£8.79 : 41% POR : RSP £1.50 PM : UNIT 73P : 12 x 500ML

£13.39 : 33% POR
RSP. £2.00 PM : UNIT £1.12 : 12 X 900ML

PRICE MARK PACKS

£14.49 : 37% POR
RSP. £1.15 : UNIT 60 P : 24 X 330ML

£11.49 : 50% POR
RSP. £1.15 : UNIT 48 P : 24 X 330ML
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THE RETAILER GUIDE TO
MAXIMISING SALES AND REVENUE

SCAN THE QR CODE TO READ THE LATEST ISSUE
7

REMEMBER TO STOCK UP ON THE EASTER LUNCH ESSENTIALS SUCH AS MINT SAUCE AND GRAVY GRANULES, WINE, NO OR LOW ALCOHOL AND SOFT DRINKS.

GET CREATIVE WITH DISPLAYS AROUND 
YOUR STORE
MAKE SURE YOU HAVE A VALUE OFFERING FOR LAST MINUTE PURCHASES, BUT ALSO ENCOURAGE 

TRADE UP TO LARGER EGGSSTOCKING NEW PRODUCTS CAN REALLY 
ENGAGE SHOPPERS
AS 40% OF EASTER PRODUCTS ARE 
BOUGHT IMPULSIVELY, DISPLAY SELF-
EAT PRODUCTS IN HIGH FOOTFALL 
LOCATIONS TO ENCOURAGE ADDITIONAL PURCHASES***Lumina Intelligence Convenience Tracking Programme w.c. Easter 2022***

KEEP UP WITH SHOPPER MINDSET SHIFTS DURING EASTER 
• There are essentially two types of purchases of Easter ranges:

Impulse purchases in the early part of the season account 

for 45% of total Easter confectionery sales1. During this period 

Easter ranges are bought as personal treats. Planned purchases in the weeks leading up to the Easter 
weekend for gifting, events, and activities such as egg hunts. 

• The gifting of chocolate eggs is the largest and most traditional 

ritual of the Easter celebration, with 85% of UK adults buying 

Easter eggs in 2022.
• Mars Wrigley’s most popular eggs in Galaxy and Maltesers 

in a range of sizes to suit various shopper profiles make a 
return this year. 

• Maltesers Orange Bunny was an incredibly successful self-eat 

NPD in value share and sales in 2021, with orange chocolate 

having grown +46% versus 20211.• Shapes are a growing category:15% of households purchase Easter shapes. Encourage 
repeat business with the 13% of shoppers that regularly 
purchase gift shapes during the Easter period 3.
Maltesers is the No.1 brand in the novelty shapes category1.
Repeat purchase is incredibly popular amongst the 
Maltesers Bunny3 and Malteser White Mini Bunnies pouches, 

the No.1 small sharing novelty shape in value sales1.
68% of shoppers only buy white chocolate bunnies3.

• Medium eggs play a significant role in driving early season 

sales and repeat purchases.Maltesers Medium Egg achieved the highest unique 
penetration of all eggs at 33% last year, acting as a key sales 

driver throughout the Easter period. • Mars Wrigley accounts for 9 out of the Top 20 extra-large 
egg SKUs1.

• One in five shoppers take part in the now established Easter 

Egg Hunt2, March Wrigley’s Galaxy and Malteser Easter Mix 

packs featured in the Top 5 hunt packs1 in 2022.• Mondelez International is the number one1 Supplier at Easter 

time, bringing retailer campaigns and new launches along 
with iconic shopper favourites. 

Source: 
Nielson1 Spark2 Kantar3

MALTESERS BUNNY IS THE NUMBER 1 BRAND IN NOVELTY SHAPES CATEGORY AND MALTESERS MINI BUNNIES WHITE IS THE NUMBER 1 VARIANT IN SMALL SHARING SHAPESSource: NielsonIQ ScantrackEaster: data w.e. 16.04.22

KEY SHOPPER FACTS

15

KEY DECISIONS FOR RETAILERSDO I OPERATE A MANUAL RETURN POINT IN MY STORE?
• Members of staff collect returned containers at checkout and refund deposits to customers

• Containers are scanned, stored in bags or tote boxes at the checkout and removed by staff for collection

• Retailers are paid 2.69p per item collected to cover their costs DO I OPERATE A REVERSE VENDING MACHINE IN MY STORE?
• Retailers buy or lease a Reverse Vending Machine that is used by customers to return containers

• Containers are scanned, crushed/naturally broken, stored in the machine and removed by staff for collection

• Customers are reimbursed their deposit by the machine in the form of a voucher for cash or non-cash redemption, loyalty card 

points, electronic payment or charitable donation
• Retailers are paid 3.7p per item for the first 8,000 containers collected per week and 1.6p per item for additional containers

DO I APPLY FOR AN EXEMPTION?PROXIMITY EXEMPTION. APPLY FOR THIS IF...• There is an alternative return point within reasonable proximity that still ensures reasonable access to a return point to your 

customers, AND• The alternative return point operator has agreed to take returns on your behalf, AND

• The alternative return point operates at similar opening times and provides the same level of accessibility as your premises, for 

example, wheelchair accessibility
ENVIRONMENTAL HEALTH EXEMPTION. APPLY FOR THIS IF...
• Operating a return point would result in you risking a breach in any of your environmental health obligations, AND

• Your premises could not be reasonably altered to avoid risking a breach of any of your environmental health obligations in 

operating a return point

VISIT ACS FOR FULL INFORMATION ON RETURN POINTS AND EXEMPTION

1. HOW MANY CONTAINERS WILL BE RETURNED TO YOUR STORE?
• You can estimate this by calculating the monthly eligible container volumes through your business, thinking about 

other return point operators in your area and considering the level of accessibility your customers have to return 

containers to your store
2. WHAT WOULD BE THE IMPLICATION FOR FOOTFALL TO YOUR STORE?

• Being a return point operator could help you attract more customers and convert people returning containers into 

regular customers• Not hosting a return point could result in some footfall being diverted from your store to other return point operators 

nearby

3. WHAT WOULD BE THE IMPACT OF OPERATING A RETURN POINT ON YOUR   

STORE OPERATIONS?• Whatever type of return point you operate, it will have a significant impact on your store operations and ability to 

serve customers• Will the impact on store operations undermine your broader retailer of food to go offer to consumers?

ISSUE 10 : 2024 WITH SUGRO

THiRSTY FOR MORE

DONT MISS A DROP

IN THIS ISSUE
BRITVIC SOFT DRINKS REVIEW

SPARK YOUR SALES THIS 4TH JULY WITH AMERICAN 
CANDY

NPDS

ACS CRIME GUIDANCE

MAXIMISE YOUR SALESGROCERY PLANOGRAMS

OUR TOP SUMMER  GROCERY ESSENTIALS

POPPETS!POP SOME FUN INTO YOUR 
SALES

GAME, SET, MATCHGET SET FOR WIMBLEDON

£7.49 : 50% POR
RSP. £1.50 : UNIT 62 P : 12 X 500ML

£6.99 : 44% POR
RSP. £ 1.25 PM : UNIT 58P : 12 X 500ML

PRICE MARK PACKS

£7.49 : 50% POR
RSP. £ 1.50 : UNIT 62P : 12 X 500ML

£6.99 : 44% POR
RSP. £ 1.25 PM : UNIT 58P : 12 X 500ML

PRICE MARK PACKS
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