


6 SUGRO THE FUTURE OF WHOLESALE

£12.95
RSP. £1.29 PM : 15 X 140G

***NEW £1.29 PRICE MARKED PACKS***

£14.50
RSP. £1.79 : 12 X 10’S

ZERO VAT

£10.60
RSP. £1.35 PM : 12 X 250G/300G

PRICE MARK PACKS : ZERO VAT

£15.70
RSP. £1.99 PM : 12 X 300G

PRICE MARK PACKS : ZERO VAT

£12.90
RSP. £1.49 PM : 16 X 229G

***NEW  PRICE MARKED PACKS***

£8.99
RSP. £1.80 : 15 X 136G

£7.99
RSP. £1.00 PM : 14 X 109G

PRICE MARK PACKS

£11.50
RSP. 70P : 32 X 50G
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ORDER ONLINE www.paulbentleywholesale.com

£8.99
RSP. 80P : 24 X 45G

£17.99
RSP. 75P : 40 X 45G

£17.49
RSP. 75P : 40 X 52G

£7.20
RSP. £1.25 PM : 10 X 114G/120G

PRICE MARK PACKS

£6.50
RSP. £1.25 PM : 12 X 110G

PRICE MARK PACKS

£7.50
RSP. £1.49 : 12 X 120G

***NEW CHERRY COLA***
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8 SUGRO THE FUTURE OF WHOLESALE

£15.99
RSP. £1.09 : 30 X 45G

ZERO VAT

£17.50
RSP. £1.15 : 36 X 45G

£16.70
RSP. £1.00 : 32 X 20G

£18.20
RSP. £1.25 : 30 X 34G

£15.99
RSP. 90P : 36 X 28G

ZERO VAT

£13.20
RSP. 90P : 32 X 34G

£17.40
RSP. £1.00 : 32 X 37.5G
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01244 549317 orders@paulbentleywholesale.com 

£17.40
RSP. £1.00 : 32 X 21G

£20.00
RSP. £1.25 : 32 X 45G

£22.50
RSP. £1.25 : 35 X 40G

£17.40
RSP. £1.00 : 32 X 32.5G

£22.50
RSP. £1.25 : 32 X 40G

£17.40
RSP. £1.00 : 32 X 22.5G/27.5G

£18.20
RSP. £1.25 : 30 X 36G

Paul Bentley August-Vic.indd   9 24/07/2026   15:02



10 SUGRO THE FUTURE OF WHOLESALE

£6.99
RSP. £1.15 : 12 X 40G

£13.50
RSP. £1.25 : 24 X 40G

£15.95
RSP. £1.99 : 24 X 500ML

£16.50
RSP. £2.10 : 24 X 500ML

£9.60
RSP. £1.60 : 12 X 420ML

£8.99
RSP. £1.99 : 12 X 500ML
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ORDER ONLINE www.paulbentleywholesale.com

£16.90
RSP. £1.99 : 24 X 500ML

£9.75
RSP. £1.99 : 12 X 500ML

£20.60
RSP. £2.20 : 24 X 500ML

£10.99
RSP. £2.10 : 12 X 500ML

£9.75
RSP. £1.99 : 12 X 500ML

£8.60
RSP. £1.99 : 12 X 500ML

£9.75
RSP. £1.99 : 12 X 500ML

INCLUDES NEW CREAM SWIRL

£9.75
RSP. £1.99 : 12 X 500ML

£10.50
RSP. £1.99 : 12 X 500ML
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12 SUGRO THE FUTURE OF WHOLESALE

£10.99
RSP. £2.10 : 12 X 275ML

£10.99
RSP. 85P : 24 X 275ML

£19.50
RSP. £1.70 : 24 X 500ML

£10.50
RSP. £1.70 : 12 X 500ML

£19.50
RSP. £1.60 : 24 X 500ML

£10.50
RSP. £1.60 : 12 X 500ML

£13.99
RSP. £2.00 : 12 X 1LTR

£8.40
RSP. £1.39 : 12 X 500ML

£8.99
RSP. 90P : 24 X 330ML
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01244 549317 orders@paulbentleywholesale.com 

£8.60
RSP. £1.50 : 12 X 500ML

£8.99
RSP. £1.09 : 24 X 330ML

£8.99
RSP. £1.09 : 24 X 330ML

***NEW FLAVOURS***

£9.50
RSP. £1.29 : 24 X 330ML

£9.99
RSP. £1.09 : 24 X 330ML

£9.70
RSP. £1.55 : 12 X 500ML

£7.99
RSP. 89P : 24 X 250ML
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14 SUGRO THE FUTURE OF WHOLESALE

£12.50
RSP. £1.30 : 24 X 330ML

£9.99
RSP. £1.09 : 24 X 330ML

£10.25
RSP. £1.09 : 24 X 330ML

£11.99
RSP. £1.25 : 24 X 330ML

£9.99
RSP. £1.09 : 24 X 330ML

INCLUDES NEW CREAM SWIRL

£9.99
RSP. £1.09 : 24 X 330ML

INCLUDES NEW DARK CHERRY

£10.50
RSP. 99P : 24 X 330ML

£8.60
RSP. £1.10 : 24 X 330ML

£18.99
RSP. £1.90 : 24 X 500ML
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ORDER ONLINE www.paulbentleywholesale.com

£8.50
RSP. 75P PM : 24 X 250ML

PRICE MARK PACKS

£11.95
RSP. £1.95 : 12 X 355ML

£8.50
RSP. £1.05 : 24 X 330ML

£11.99
RSP. £1.85 : 12 X 500ML

£11.99
RSP. £1.85 : 12 X 500ML

£6.75
RSP. 95P  : 12 X 330ML

***NEW NEW NEW***

£21.00
RSP. £1.85 : 24 X 500ML

£5.49
RSP. £1.00 PM : 12 X 500ML

PRICE MARK PACKS
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7

For independent convenience retailers, 
Christmas isn’t just the season of goodwill — it’s the most important trading 

period of the year. With household 
budgets stretched and consumers 
shopping locally more than ever, there’s 
a golden opportunity for local stores to 
boost festive food and drink sales through 
smart, low-cost marketing and social 
media activity.

Customers spend more on food and drink at Christmas with entertaining, 

gifts and specialty treats and convenience stores are well placed for 

people do top-ups, last-minute shopping and impulse buys. Encourage 

spend by placing bottles of wine or festive spirits near to mixers and 

snacks and create eye-catching displays with Christmas gift boxes, 

biscuit tins and cards and work with brands and wholesalers for support 

such as promotional material and displays. Many brands offer point-of-

sale materials ans free stands, especially at seasonal time
Start Early and Build Anticipation
Shoppers begin planning their festive food buys earlier each year, 

and with social media algorithms favouring consistent posting, early 

engagement is essential.
Start mid-November: Begin teasing Christmas ranges, gift ideas, and 

seasonal drinks before the big supermarkets dominate the conversation.

Create a festive countdown: Use Instagram Stories, Facebook posts, 

or even a chalkboard outside the store to highlight ‘25 days of Christmas 

treats’ - one product or offer each day.
Showcase Local, Fresh, and Unique Products
Independent stores thrive on personality and community trust. Make that 

your biggest selling point.
Highlight local producers: Share short videos of your suppliers, 

from local bakers to craft gin distillers.Use lifestyle photos: Instead of plain product shots, show your festive 

food and drinks ‘in use’ - mince pies next to a warm coffee, mulled wine, 

or a sparkling drink being poured into glasses.
Tag brands and producers: This encourages them to reshare your 

posts, boosting reach organically.

CHRISTMAS STRATEGY

15

ENGAGEMENT OVERVIEWMESSAGES READ WITHIN ONE HOUR - 34%
An average of more than a third of audiences read messages 
within the first hour of them being sent. This is valuable for 
businesses that are running more deal-centric WhatsApp 
campaigns, with time-sensitive offers being viewed and 
acted on quickly. This level of engagement already exceeds 
the industry average for email opens, showing the power 
WhatsApp achieves.

MESSAGES READ WITHIN ONE DAY - 61%
The majority of B2B audiences open WhatsApp messages 
within 24 hours of them being sent. For most channels, 
especially those sending time-sensitive deals, the first 24 
hours is the most crucial time to engage with customers and 
represents when 85% of eventual reads happens - meaning it 
has the largest potential for increasing engagement exists. There 
are several factors that influence quick engagement, such as 
content, the days and times messages are sent, and previous 
content shared by the channel.

MESSAGES READ WITHIN SEVEN DAYS - 72%
Extra reads continue to gather throughout the week after a 
message has been sent, but nowhere near as quickly as in the 
first 24 hours. After the first week, this slows even further, with 
reads after only rising to 78% in the meantime. This level of 
increase is greater for channels that regularly send non-urgent 
messages, as people tend to read them at a more leisurely 
pace. Regular messaging still has an impact on these longer 
read rates because new messages serve as a reminder for 
previous messages and resurface channel to the top of a 
customer’s chat list.

WHEN IS BEST TO SEND A MESSAGEEvery audience has it’s own unique behaviour so it’s always 
worth tracking the success of your WhatsApp channel, although 
certain B2B trends have begun to emerge in our customers’ 
activity. 

Midweek sends - particularly between Tuesday and Friday - 
are the most popular days, with reads between 11am and 3pm 
driving the majority of these results.
Morning sends before 10am and messages sent after 5pm 
under-index with a one-hour read rate of less than 27%. 
Weekend reads also lag for instant reads, but catch up by day 
seven. 

SEGMENTATION: WORTH 11% INSIDE 24 HOURS
When our customers have sent messages tailored to specific 
segments of their audience, it has resulted in an average of 
11% more reads on the first day compared to non-segmented 
messages. Segmented campaigns average 37% reads inside 
the first hour and 65% in a day, compared to 32% (1 hour) and 
54% (24 hours), showing that targeted messages can be highly 
successful when a customer’s original audience is large enough.Customers can be segmented in various ways, such as by 

account type, geography, recency of purchase, with even light 
segmentation paying back with improved read rates.

RANK ONE -HOUR READ AVERAGE BY DAY
ONE-HOUR READS FOR TIMES DRIVING RESULTS1 FRIDAY: 38%

3.00 PM: 44%
2.00 PM: 41%2 TUESDAY: 37%
3.00 PM: 41%

11.00AM: 40%3 WEDNESDAY: 36%
3.00 PM: 43%

11.00 AM: 40%4 THURSDAY: 36%
11.00 AM: 47%
2.00 PM: 43%WHAT MAKES A GOOD TRANSACTIONAL MESSAGE?Ensure the promotion stands out clearly at the start of the message and encourage people to act now

Back up text with a well-designed image or video at the top of the message to reaffirm the promotion

Allow customers to order instantly from the message, so promotions can trigger buying decisions at the point of purchase
Don’t overcomplicate the message. Keep it short and sweet to hold full attention

WHAT MAKES A GOOD NON- TRANSACTIONAL MESSAGE?Clearly communicated purpose and benefit for person to interact with the messageFull use of in-message multimedia content to be as interactive as possible. For example, video, images, flows.
Recognisable brand identity to gain trust and credibility with an audience

An obvious call to action, so the interaction doesn’t start and end in the same message, and delivers a clear ROI for the business that 
owns the channel

ISSUE 24 : 2025 WITH SUGRO

UK & ROI, 18+. 05/08/25 - 04/11/25. Purchase Promo Pack (UK only), visit giveawaygiveaway.cadbury.co.uk, submit details, barcode & batch code

(UK) & SMS OTP to enter. Prizes: Draw: 1 x £25,000. Winning Moments: 4 x £5,000; 30 x £1,000; 50 x £500; 1,000 x £100; 1,000 x £50 (or € equiv).

Successful entrants nominate recipient to win & must have consent. Draw & £5,000 winners can name to up to 5 nominees to get equal split. Retain 

receipt (UK). 1 entry p/p p/day - 20 total in Main Period & 10 total in Wrap Up. 1 successful entry p/p & 1 Prize p/p. Wrap Up Draw: 05/11/25 – 

04/04/26. Prize: 1 successful entrant nominates recipient to win 1 x £250. Full T&Cs: www.cadbury.co.uk/terms-and-conditions/.

UK & ROI, 18+. 05/08/25 - 04/11/25. Purchase Promo Pack (UK only), visit giveawaygiveaway.cadbury.co.uk, submit details, barcode & batch code 

(UK) & SMS OTP to enter. Prizes: Draw: 1 x £25,000. Winning Moments: 4 x £5,000; 30 x £1,000; 50 x £500; 1,000 x £100; 1,000 x £50 (or € equiv). 

Successful entrants nominate recipient to win & must have consent. Draw & £5,000 winners can name to up to 5 nominees to get equal split. Retain 

receipt (UK). 1 entry p/p p/day - 20 total in Main Period & 10 total in Wrap Up. 1 successful entry p/p & 1 Prize p/p. Wrap Up Draw: 05/11/25 – 

04/04/26. Prize: 1 successful entrant nominates recipient to win 1 x £250. Full T&Cs: www.cadbury.co.uk/terms-and-conditions/. 

© 2025 Mars or Affiliates.

*Source: NielsenIQ Retail Measurement | GB - MARS CHOCOLATE - TOTAL CONFECTIONERY, 24 weeks ending 28/12/2024.

THE RETAILER GUIDE TO
MAXIMISING SALES AND REVENUE

SCAN THE QR CODE TO READ THE LATEST ISSUE

£12.99
RSP. £2.00 PM : 12 X 900ML

PRICE MARK PACKS

£13.50
RSP. £1.85 : 12 X 500ML

£9.99
RSP. £1.49 : 12 X 500ML

£11.50
RSP. £2.09 : 12 X 500ML

£12.40
RSP. £2.19 : 12 X 500ML

£23.50
RSP. £1.90 : 24 X 250ML

£9.50
RSP. £1.50 : 12 X 250ML

ZERO VAT

£10.80
RSP. £1.75 PM : 9 X 81G110G

PRICE MARKED PACKS

£13.95
RSP. £2.00 PM : 12 X 750ML

***NEW*** PRICE MARK PACKS
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